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Legal Notice 
 The author/publisher reserves the copyrights to this e-book. 
You do not have the right to copy it in full or parts thereof, change, 
modify or alter the text or design in any way shape or form. It is for 
your personal use only! If you want to print it out, you may do so, 
otherwise, it must stay on your computer's hard-drive. 
You may not distribute printed copies of this material! 
 
For any further assistance: 
You may contact me by email at: sales@e-profitsubmissions.com   
  
Disclaimer 
The Author and publisher have endeavoured to keep this information 
as accurate and complete as possible in the creation of this e-book. 
Due to the rapidly changing nature of the Internet, he does not 
guarantee the accuracy of this information.  
  
This book is a common sense guide to promoting on the Internet using 
Article Marketing. 
 
This ebook is practical advice, guidelines, tips, etc. and like anything 
else in life, there are no guarantees of income made. Readers are 
strongly urged to rely on their own judgment about their individual 
circumstances and act accordingly.   
  
There is no intent for this ebook to be used as a source of legal, 
business, accounting or financial advice. All readers are strongly urged 
to seek out the service of competent professionals for any of the 
services mentioned above. Any perceived slights of specific people or 
organizations are unintentional.  
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Introduction 
 
Article marketing is one of the most effective methods of promotion 
on the Internet today. The irony is that few use this remarkable 
resource. 
 
There are those who simply do know about it. Still others who have 
tried it and have gotten so poor a result that they have stopped. 
 
This e-book was written to help you understand the basics of this 
awesome marketing venue and how to make use of it in your 
marketing efforts. 
 
It explains many of the how to questions as well many do's and 
don'ts. It has guidelines that, if followed, can greatly improve your 
chances of marketing success. 
 
There is no guarantee of success. No one can guarantee success in 
anything. That is a fact of life. The material here can improve your 
chances, but as with anything, it will require work and persistence on 
your part to have any real chance at success. 
 
While this material will seem long and intimidating, it is actually very 
simplistic when you take the time to read it through and think about it. 
 
It can also be a lot of fun. There are many people online who do this 
because they enjoy doing it. It is highly suggested that you read this 
book and think about the material presented, and read it again.  
 
With all of that said, let's begin. 
 
 
 
 
 
 
 



What is Article Marketing? 
 
Article marketing is simply the writing of informational pieces as 
marketing tools. It can also be described as viral and niche 
marketing. 
 
The viral portion comes from the distribution and redistribution of your 
article to article directories, forums and newsgroups. Once posted, 
they are read and distributed to still other sites by the readers 
themselves.  
 
The niche portion can be best described as writing articles to a 
specific group of readers who may share the same interests in your 
subject. These readers can often times be your best source of 
customers. 
 
While article marketing is geared towards gaining new visitors and 
possibly customers to your site, it is NOT the  sending out of blatant 
sales copy.   
 
One of the really awesome things about this form of advertising is 
that it can be both online and offline. 
 
That's right! Imagine generating traffic from offline sources! Folks, it is 
real and marketers do it all the time!  
 
 
Why use Article Marketing? 
 
This type of marketing is viral and therefore can spread very rapidly 
across the Internet. Article directories, forums, newsgroups, etc. are 
fast becoming the venues from which marketers are reaching out to 
find customers. 
 
This is one of the most low cost, and yet highly effective means, of 
Internet Marketing available. It works and has been considered an 
alternative to Search Engine submissions.  
 



Used correctly and wisely this one method of marketing can spread 
your website links to a potential audience of millions. That's not an 
inflated number folks! It is very possible! 
 
Niche marketing, or writing to a specific, targeted audience, can bring 
in an even more interested group that will more likely to buy from you.  
 
One of the truly awesome things about this type of marketing is that 
you can change formats. 
 
You can add pictures, video, and sound files. Doing this can add to 
your article's appeal and increase your number of readers. 
 
 
 
Benefits of Article Marketing 
 
Article Marketing is, without a doubt, the best way to promote your 
website. It offers many benefits not found in any other form of 
marketing touted online.  
 
First, it’s viral. What that means is simply this: After you submit an 
article to a directory, it has the chance of being picked up by other 
outlets for publication. 
 
This could be via blogs, ezines, other directories, and the readers 
themselves who could send it to their friends. 
 
The really incredible thing is that it is not a one shot deal. It happens 
over and over again. The chances of you getting traffic and 
customers would only climb in a geometric way. 
 
The more articles you produce and are accepted, the greater your 
potential can be. 
 
 
 
 



Secondly, related to the first benefit, is that each time your article is 
distributed or redistributed it carries your website link with it. 
 
This can be a major benefit to your site's search engine rankings. The 
people that take your articles must promise to leave the information 
intact, that includes the resource portion which contains your website 
link and author info. 
 
Third, articles that are rich in keywords are likely to show up in any 
searches done on the search engines. Ironically, they may even show 
up more often than the site they are linked to. 
 
Fourth, it is simply the best way to get the word out about your site.  
 
 
Where to start 
 
Probably the most important question you have to ask is where to 
start. If creative writing is one of your talents, then you should 
consider writing the articles yourself. 
 
Developing you own writing style is one way to personalize your 
articles. Believe it or not, your readers will appreciate it more. 
 
If you don't like to write or are not talented in this area you may take 
an alternate means and have the articles written by a ghost writer. 
 
You can get a number of well written articles at relatively inexpensive 
rates. 
 
There are many who take the second option and hire someone else 
to do it for them simply because they do not have the time to do it 
themselves or simply wish to focus their energies on promotion or 
development of new ideas.  
 
 
 
 



Doing It Yourself 
 
The first step is deciding what you wish to write about. It may be a 
mainline topic for a specific subject, a little known issue related to a 
subject, or a teaser article. 
 
Approaching these types of articles is done a little differently. 
 
 
• Research  
The first step in any of these is to research your subject matter. The 
only rule of thumb I can provide here is simply this: the more research 
you do the better. 
 
When writing these articles, you should be able to present your 
material in an authoritive manner. An added side benefit here is that 
extensive research can provide more material for still more articles.  
 
You want to research the information in order to present yourself as 
an expert on the subject. 
 
You can use the Internet, magazines, the library, newspapers 
(depending on your subject), ezines, forums and more. 
 
I think you can see the limitless possibilities for research. But, be 
thorough. Believe me, it will only add to your credibility. 
 
 
• Outline 
The second step is to organize your information into a clear, concise 
flow of information. You would do this using an outline. 
 
Why would you use an outline? 
 
Consider the outline of your article as the frame on which you will 
build. Like a house. You can't very well just start nailing boards 
together without a frame. You wouldn't have a house, just a mess.  
 



So build your outline. Keep the outline simple. Remember most 
articles will only be up to 500 words tops. 
 
If you are planning a larger article, you may want to consider breaking 
it up into two or more, smaller articles.   
 
Start with a statement that clearly states what the article will be about. 
Then, organize your information to support it. ALWAYS remember to 
keep your information simple and to the point.  
 
Whenever possible, try to include usable information and resources. 
 
If you have had some experience in the particular subject you are 
writing about, try to include that as well. 
 
Your information should be usable to your readers. 
 
 
• Writing Your Article 
Once you have organized your material, you can start writing. The 
main point to remember when writing your article is that it is NOT a 
sales page. 
 
Your perspective audience will recognize a blatant sales page and 
simply stop reading it and dump it. 
 
In most cases, the blatant sales article will not even be published on 
the website. 
 
When writing, use the "coffee table" approach. Talk to them. Don't 
sell to them. Just talk. Organize your information to flow, meaning 
that your information should be easy to read and follow. 
 
Your article should also be interesting and written to keep their 
interest. 
 
Articles that are too choppy will often lose the reader's interest 
because they have trouble following the flow of the conversation. 



 
Remember to include information that can be used by the reader. If 
possible, try to include resources that the reader can also use. Free 
resources are the best, so try to use them when ever possible. 
 
Remember to provide the links. It's an extra step you take to help 
your readers along. Again, they do appreciate it. 
 
When concluding an article, try to avoid the "sudden stop syndrome".  
 
By this, I mean try to avoid talking about your subject and then simply 
stopping, leaving the reader to wonder if they missed something.  
 
Your conclusion should be a recap of the article without it being a 
repeat of the article. A general summary and nothing more. 
 
Doing this, will keep your readers at ease. After all, you didn't try to 
sell them anything. But, you did keep their interest. 
 
That was the most important part of this. 
 
When writing your article or articles, remember to stop and take a 
break often. Give your mind a chance to rest.  
 
You will be pleasantly surprised to find that ideas will come to you 
when you are at rest much easier than trying to force them. 
 
 
 
 
 
 
 
 
 
 
 



Hiring Ghost Writers 
 
This can be a real time saver for the savvy Internet Marketer who 
wishes to promote their product or service without spending the time 
to actually write the articles themselves. 
 
There are a few pitfalls here that can be avoided. 
 
First sign up at a freelancer website like Scriptlance. The website is 
free to join and only require a valid e-mail address. 

If you are like a lot of people and don't wish to have your e-mail inbox 
cluttered with e-mails you may wish to sign up using another e-mail 
than your primary. 
 
There are a number of places to go to get another e-mail address for 
that purpose. Yahoo.com, Hotmail.com, and MyPCBoxx.com, 
Are just a few places you can get a new e-mail.  
  
Once you have your accounts set up, you may post your project. 
 
Here are a few guidelines to follow when posting your project: 
 
 1) Be specific on how many articles you want. 
 
 2) Be specific on the subject. 
 

3) Be specific on the length of each article. (300 - 600 words is      
the standard) 

 
 4) State a budget (but be prepared to show some flexibility) 
 

5) Using what you learned in writing your articles, let your 
perspective writers know that you expect real work. That the 
articles need to follow the guidelines mentioned in that 
chapter. 

 
  

http://www.scriptlance.com/?ref=kingpin221
http://www.yahoo.com/
http://www.hotmail.com/
http://www.mypcboxx.com/


6) Ask for samples of their work. 
One rule of thumb to follow here is this: If they won't supply you 
with samples to review, they may not be the writer you are 
looking for.  

  
7) Don't accept the first person who bids on your project.  
Wait a few days to give everyone a chance to see your project. 
 
Many writers will not bid on a project when they see it the first 
time. They may read it and come back to it later after they have 
shopped around some. 

 
8) State that all work must be original. 
Here is one pitfall you may run into, some writers may suddenly 
turn lazy and simply copy and paste any prior work they have 
done on your subject. 
 
There's not really any way you can verify it, but if it ever comes 
back to you that it was a duplicate article, then you can rule out 
any further business with that writer and warn your fellow 
marketers about him/her. 

 
9) When posting your project listing, you must clearly state that 
you will not accept plagiarised material. 
 
Plagiarism can ruin your reputation as an Internet Marketer in 
ways that will last for a long time. In extreme cases, it can lead 
to litigation. So save yourself from this and don't allow it. 

 
10) Include that you want related keywords to appear in you 
article. It is not a bad idea to get a list from the writer so you can 
check. 
 
They should appear at least twice in the article to get maximum 
benefits from them. 

 
 
 



Plagiarism 
 
What is Plagiarism? 
 
Basically, it is the copying and pasting of someone else's work and 
claiming it as your own. It is not research, it is stealing. It is a lazy 
way to write articles. 
 
Remember I mentioned possible litigation? If the material is 
copyrighted, you can set yourself up for an expensive lawsuit. 
 
Folks, do yourself a favour and simply don't do it. 
You are better off in the long run and will avoid potential headaches. 
 
To avoid confusion here, hiring and using a ghost writer's work is not 
plagiarism. Remember, that's what you hired them for. 
 
 
Before You Hire That Writer 
 
Before deciding on which writer to use, a good idea is to check out 
their feedback score and comment section. 
 
It's easy enough to do as each bidder will have links to his or her 
profile. In some cases, other project submitters will warn you of 
unreliable or unscrupulous writers. 
 
Always take their warnings into account before making your selection. 
 
As mentioned before. Take the time to read the feedback left by other 
project submitters on potential writers. They can help you determine 
who is right for the job. 
 
Do they get the job done on time? Is it quality work? Have past 
customers been happy with the work? 
 
These are just a few questions you have to ask yourself when looking 
at the profiles. 



 
If you will recall, I mentioned you need to be flexible a little when 
posting your budget. One idea that seems to work for me is to under 
post your project budget. 
 
By that, I mean, posting a value less than what you can afford. This 
can and will help your flexibility. 
 
If you hire an experienced writer, be prepared to pay more. 
 
Experienced writers will cost more, but they will be worth the added 
expense. 
 
 
Should You Hire A Newbie Writer? 
  
If you want to take a more inexpensive route, you can hire lesser 
experienced writers. This can be a good idea or bad one. 
 
When considering this option, here are a few ideas: 
 

1) Get samples of their work. As I mentioned before, if they 
won't supply samples, it is probably better not to hire them. 

 
2) Make sure they understand what you want in the article and 
how long it must be. 

 
3) If the project they are bidding on is too high in stake, you 
may want to ask the newbie writer if they would be interested in 
working on another project that you may have. 
 
This way you can get the feel of whether or not the writer is best 
for this job. Don't be insulting about it. Be straightforward. 

 
The newbie writer should see this as a chance to gain some 
experience in writing. Many will appreciate it. 

 
  



4) In the end, it will be your choice. My suggestions here are 
designed to give the newbie a chance. If you like their style, 
they get the job done on time, and it is quality work you may 
wish to work with him or her more often. 
 
They, in return, will get some needed experience and will have 
a better understanding of what the market requires.  

 
5) If you do hire them, always stay in contact with them. 
 
Keep you lines of communication open! This way,  
If there is any question to be answered, you can do so.  

 
  
The Third Option 
 
There is still a third option to be considered here. That is the option of 
hiring a professional service to do your article writing for you. 
 
In many ways, this is probably the best way to do this. They are 
usually professional writers who have a clear understanding of the 
market and what it requires.  
 
The guidelines I stated in the chapter Hiring Ghost Writers can 
still be used when stating what you want and need, but not all of it 
needs to be said. 
 
The services many companies offer are complete in that they will 
write it and do your submissions for you. 
 
Depending on which service you use, it can get pricey.  
 
 
 
 
 
 



Important rule! 
  
Before paying for your new articles, read them! 
 
I can't stress this enough. Check out their work! Read it thoroughly. 
Don't just skim it over! 
  
Here are a few pointers to consider when reading them: 
 
• Does it make sense? 
 
• Is it clearly stated what the article is about? 
 
• Is it easy to read and follow? 
 
• Is it just a collection of words and phrases that mean nothing at 

all? 
 
Remember, that if it is too hard to read or doesn't make sense to you, 
it probably won't make sense to your potential audience either. 
 
It is important to remember that when evaluating the work you 
receive. 
 
One experience I had drove home this point. I had hired a job done 
for 20 articles relating to different methods of gaining traffic. 
 
The first dozen or so were great! Very easy to read and follow. 
 
Then I ran across a few that were nothing but a collection of words 
and phrases. And still more that were readable, but repeated a lot of 
the same material as the first dozen articles. 
 
I had the writer to rewrite the ones that needed to be rewritten. 
 
I wasn't insulting about it, but I didn't pay him till the job was done 
right either. 
 



Parts of an Article 
 
When formatting your article, it is important to understand the basic 
format itself, in other words the parts of an article. 
 
There are six basic parts: 
 

1) The headline. This is what will attract your readers to your 
article. Therefore it should be as catchy as possible.  

  
 Something like "3 Effective Ways To Build Your Traffic Fast." 
 

2) The introduction comes next. Here it should be stated 
specifically what the subject is. 
 
Don't be vague here. If you are relating a problem, then tell 
exactly what the problem was. 

 
 3) The body. This is the "meat and potatoes" of your article. 

It will contain all of the information in your article. 
 
It should be two or three sentences per paragraph and a 
maximum of five lines. This is where you will hold the reader's 
interest. 
 
Remember to include any experiences you may have had. This 
personalizes it. 
 
The way this ebook is formatted is a great way to see how an 
article should be formatted and represented. 

 
4) The conclusion. This part of the article will summarize the 
information he or she has just read and call the reader to act on 
it.   

 
5) Resources. This can be a separate section or it can be 
included as part of the article body. 
 



Using free resources is the best approach and will serve the 
writer better by keeping the readers at ease. 

 
6) The "About The Author" box. Your money is here. 
 
This includes some information about you the author and you 
website, including the link to your website. 
 
It should read similar to a classified ad and call the reader to 
action.  

 
7) The article should be no longer than 600 words or so. 
Remember, these articles are meant for light reading and 
entertainment. 
 
If the article is longer you may wish to break it up into two or 
more smaller ones. 

  
 
What Makes A Good Article? 
 
A good article can mean the difference between having a large 
customer base or none at all. 
 
It can make all the difference in the world. If it is well thought out and 
organized, it can generate interest in your product or service and 
generate a large income. 
 
If not well thought out and organized, it can mean little or no interest. 
 

• But what makes a good article? 
 

• How do you get and keep the reader's interest? 
 
Let's examine this all important issue carefully.  
Below are some guidelines to follow. It may seem intimidating at first, 
but take the time to think it through carefully.  
 



1) It needs an attention getting headline. 
 

• Using numbers in an article is one approach. 
• Using catch words like "secrets" and "tips" is another. 
• Playing on one's emotions is still another. 

 
Let's say you were looking up information on auto restoration. 
You wanted to know how to restore a 1957 Chevy Coupe. 
 
You find two articles on the subject. 
 
One says simply: "Restoring a 1957 Chevy Coupe". 
 
But the second article says: 
"Restoring a 1957 Chevy Coupe: Expert Tips" 
 
Or even better: 
"3 Expert Tips On Restoring A 1957 Chevy Coupe". 

 
Which one would draw your attention first? 
 
Obviously, the latter one would. It wouldn't really matter how 
well the first article was written. 
 
The headline would not draw as many readers simply due to its 
plain sounding headline. 

 
2) The first paragraph should clearly state what the article is 
about. 
 
If not, the reader may wander through the rest of the article and 
not really know what it was about. 
 
An important point here is to be specific, not vague. 
Remember, you are trying to hold the reader's interest. 

 
 
 



3) Remember that this is NOT a sales page. 
 
So put your reader at ease and don't try to sell anything in your 
article. Readers can spot blatant sales pages and will most 
often stop reading them and not visit your site. 
 
Blatant attempts to sell in your article can even get your site, 
and you, blacklisted from further submissions. 

 
4) Probably the most illusive quality to have in any article is the 
flow and ease of reading. 
 
I combine these two qualities to show their inter-relationship. 
 
Your paragraphs should be written in such a way that the 
transition from one paragraph to the next, one idea to the next 
is smooth and easily followed.  

 
Remember much earlier I said use a coffee table approach? 
Convey your ideas in such a way as they are easily understood. 
 
Don't lecture. If the wording is too choppy and hard to follow, 
chances are you will lose your reader's interest before they 
finish it. 

 
5) A good article needs to give the reader something of real 
value. 
 
Something that the writers can use: Try to look at it from the 
reader's point of view.  
 
If they are reading your article, will they take anything of real 
value from it? 
 
Be objective here.  
 
If you can't decide, get an outside opinion.  

 



6) Provide resources that the reader can use. In many cases, it 
will be references to other websites. 
 
Free resources are the best. When doing this, it is a good idea 
to provide a website link. 
 
It is an added step, but it is a good one. Try to avoid using 
affiliate links. 

 
7) The article is easy to understand. 
 
Don't fill it with too much technical jargon and don't talk down to 
your readers in your article. 
 
If your readers get insulted by the tone of your article, odds are 
they may not finish it. 

 
8) Keep it interesting and informative. 
 
Don't try to bore them with facts. Try to show them how they 
can use your information in a practical way. 

  
9) If you have any to provide, include a personal experience.  
 
Remember the 1957 Chevy Coupe article? 
 
The writer may include a caution and say “Learn from my 
mistake.  
 
When painting the body ensure that the area around your car is 
clear of tools and other items.  
 
I started painting my car and tripped over a floor jack handle 
that was in my way.  
 
When I fell I spray painted the front grill and myself. I spent the 
next day trying to clean it off the grill." 

 



You are still putting the reader at ease by not selling anything 
and giving him a little info about your experiences. In this case, 
you're telling him about your unfortunate accident. 

 
10) Always important is to keep it simple. 
This is the key to making it easy to read. 

 
11) Whenever possible, include keywords related to your 
subject. 
 
Remember, in the benefits I mentioned, that many times the 
article pages are viewed more than the site they are 
representing? 
 
Well, here is the reason.  

 
They are visited more often when readers are researching for 
information they have the keywords imbedded in the article.  
 
Sometimes the sites being represented get dropped from the 
search engines. The article pages fill in the gap. 

 
The backdoor-links are recorded by the search engines. 
It can aid in the ranking for the article page. 
 
This, in turn, can fill in the gap that is lost when the search 
engine loses your listing. Simply because each article has your 
link in them. Pretty cool huh? 

  
12) Keep your paragraphs short. 
 
Only use two or three sentences per paragraph. Using longer 
paragraphs than that will often get people to think that it will be 
heavy reading. Try to avoid this.  

 
13) Don't be afraid to tell your trade secrets! 
This will only make your articles more in demand! 

 



14) Give examples whenever possible. 
 
If you had a problem, tell how you fixed it. If you had an 
inspiration and it paid off, share that too! 

 
 
 
Adding Your Resource Box 
 
Also known as the "About The Author Box". 
 
THIS is where the money and the traffic are. 
 
THIS is where you tell them a little about yourself and point them in 
the direction of where your website is. 
 
When writing your "About The Author" information it should contain a 
strong call to action. 
 
Something like "Join our FREE membership....." "Sign Up For Our 
Free Ezine....." 
 
It should read like a classified ad. 
 
 As an example: 
 

"John Doe is an experienced author and owner of the website A 
to Z Auto restoration. Join our free newsletter today! 
http://www.atozauto.com" 

 
There are a few guidelines to remember. 
 
Keep the total character count to around 500 characters or less.  
 

• Don't use html coding.  
• Use your own domain.  
• Don't list more than two links.  

 



There are some sites that will not publish your article if you have 
more than one link. 
 
Keep in mind that these guidelines are only intended to help you get 
the most out of your marketing efforts. 
 
When promoting links, use your own. 
 
Not an affiliate link. 
 
Affiliate programs come and go, so why waste time and effort 
promoting them in your articles? 
 
If you wish, you can add a link to the affiliate program from your own 
site. 
 
An added benefit to your own domain is this: there is a certain aura of 
legitimacy and respect that comes from having your own domain 
name and site. 
 
This aura I am talking about is simply not found in an affiliate website. 
 
There is a certain satisfaction that comes from having and promoting 
YOUR domain as opposed to promoting an affiliate program that may 
not be there in a few months or so.  
 
 
Submitting Your Articles 
 
So now you are ready to submit your articles.  
 
The question comes: 

• How? 
• Where? 
• How often? 

 
There are two lines of thought regarding submitting your articles. 
Here we will explore both. 



 
 
Manual Submissions 
 
Manual submissions give you the ability to submit your articles to only 
those sites you choose. It requires that you research which sites to go 
to and will give you a relatively good idea which ones are the best. 

 
You can use marketing forums, article sites, discussion groups, etc. 
to get a list of the best ones to submit to.  

 
But you will need to keep your list stored somewhere safe and readily 
available. 
 
Using manual submissions gives you the most control over who you 
submit to and when.  

 
It also gives you a better way to track the effectiveness of your 
articles by tracking your traffic and the reader's response to it. 
 
Software 
 
I included this in the manual submissions as it falls into this category.  
 
There are a number of software programs out there that will allow you 
to submit as often as you wish.  
 
Some of them provide a good database of sites to list to. They also 
allow you to add to and remove from the database as needed.  
 
Here are a few examples: 
 
 1) Article Submitter
 2) Article Pro Software
 3) Artemis Lite
 
 
 

http://www.articlesubmitter.biz/
http://www.articleprosoftware.com/
http://www.artemislite.com/


Article Submission Services 
 
Article submission services blast your articles to their database of 
article directories, newsgroups etc. The main advantage here is that 
you get a broader area of coverage. 
 
You will know that they are actually submitting to their databases as 
you will get responses from them informing you that they have 
received your article. 
 
They are in charge of keeping up their databases, so that will be one 
chore you don't have to tend to. 
 
Among the services out there, here is one example:   
  
1) Article Marketer
  
Another advantage to using submission services is that they will 
notify you of any potential problems before submission. 
 
These problems can range from curly quotes to a recommendation to 
change your title. 
 
It can also notify you if your paragraphs are too long.  
 
These notices can be of tremendous help in your marketing efforts. 
It can make all the difference in your success or lack thereof. 
 
 
How Often Should I Submit? 
 
The most prevailing idea is to submit once or twice a week. 
 
This is a very good approach and makes it easier for you to track 
each article to determine their click-thru ratios.  
 
It is always better to start submitting a smaller number of articles. 

http://www.articlemarketer.com/?a_aid=ecf689d7


When starting out, "buy" yourself a little time and have several 
articles that are ready to be submitted. 
 
This way, you can take more time to evaluate your articles and their 
respective performance. 
 
It also gives you time to write more article without being pressured. 
 
If an article is not performing well, you may wish to edit it and 
resubmit it. OR, it can help you get better results from the other 
articles by editing them.  
 
Remember, that this marketing style takes some time to get the 
process of distribution and redistribution started. 
 
Don't expect overnight results. 
 
On the flip side: If you are doing a special promotion or launching a 
website or business, you may wish to launch a series of teaser 
articles to generate more interest. 
 
This may require a larger budget if you are using the service of a 
writer. In these situations you may want to bump the number of 
submitted articles up to three a week.  
 
When submitting three or more. Space them out over a period of 
several days. Don't submit them all at one time.
 
  
 
 
 
 
 
 
 
 



Writing To A Niche Market 
 
Niche marketing is a form of marketing that is designed to target one 
specific group of people. 
 
For example, if you were selling cat care products, you may wish to 
target an audience of people who love cats. Therefore, to reach this 
audience, you would write your articles specifically about cats.  
 
Your articles could be on care and feeding. 
It could be on the importance of taking them to the vet. 
 
Still another line could be on the importance of making sure to keep 
their shots updated. Some articles need not be so serious. 
 
You may include articles about the behaviours of cats. As mentioned 
before, try to personalize the articles as much as possible. 
 
The point is, that you would need to reach your target audience by 
talking to them about their particular interest. 
 
As mentioned above, you won't need to stay on one topic, you can 
branch out and talk about different topics. BUT, each topic is related 
to your specific subject. 
 
In this way, you keep their interest AND keep the information you 
provide fresh and juicy. 
 
 
Burning Questions 
Search Engines and Dropped Listings 
 
Sadly, websites that change a great deal often get dropped from the 
search engines.  
 
The reasons are not obvious and you would need to look up each 
search engine's individual help pages to get a better understanding of 
this. 



Even if this happens, you will have the articles that you have 
submitted to fill in for you. 
 
Your articles act similar to front pages and, if they have keywords in 
them, they will direct interested visitors through the links they have in 
their "About The Author" boxes. It works! And it works great! 
 
Duplicate Content 
 
Let me start by saying that there is no penalty from the search 
engines for duplicate content. 
 
The term "penalty" is actually a loaded term. If there were actual 
penalties, how would all of these article directories get listed in the 
search engines? 
 
Folks to prove my point, look at some of the high page rank sites 
online today. They have reprint content and have content that can be 
reprinted on other sites. 
 
Specifically, look at the newswire websites.  
 
A lot of their information came from other sites. They are not 
penalized by the search engines for it. 
 
Take my word for it, the search engines don't work that way. The 
factors that determine page ranking for duplicated material are based 
less on the content and more on a number of other factors. 
While there may not be a search engine penalty, there is a penalty of 
sorts that can damage an Article Marketer's efforts. 
 
It comes in two forms: 
 
The first is that individual directory webmasters won't publish a 
duplicated article. 
 
They may warn you after the first time. Continued submissions of 
duplicated articles can get you black listed on individual sites. 



This can hurt how much coverage your article has and hurt traffic to 
your site. 
 
The second way that submitting duplicated articles can hurt your 
efforts is by limiting your traffic from the readers themselves. 
 
If it has the same title, they probably won't want to read it again. Even 
if they do start to read it, they may soon realize that they have read it 
before and stop before they complete it. 
 
Either way, it can mean lost customers and revenue. 
 
So when you are writing your articles, it is best to try to keep original 
content. 
 

• Why Am I Doing This? 
• Are you doing it for the linking? 
• Are you doing it for the traffic? 
• Or both? 
 

The answer is both. 
 
Remember that this form of marketing has a viral effect?  
 
In some ways, this is far more effective than any other form of 
marketing out there. This is beneficial to you in a number of ways. 
The quality of traffic generated from this type of marketing is second 
to none. 
 

- The linking can help you in the search engine rankings via 
backdoor-linking. 
 
- If your site is dropped from the search engines, the article 
pages act like front pages. 
 
- In each case, the traffic generated is more focused and will be 
filled with people who are more inclined to buy your goods and 
services. 



  
 
Click Thru Rates 
 
Click thru rates measure the number of times your link has been 
clicked on thru the article. It is a measure of how many people view 
the article and how many click thru to your website. 
 
If you are not seeing many click thrus from your articles there could 
be any one of a number of reasons. 
 
 1) Demand. There simply may not be a high demand for the 
articles you have presented. 
 

2) Lack of keywords. This can have a detrimental effect on your 
keyword searches from the search engines. 

 
3) Lack of an attention getting headline. I can't stress this 
enough. 
 
If your headline is not an attention getter, you won't have the 
good results you are expecting. 

 
4) Too early from the time of submission. If you are awaiting 
immediate results from this, forget it. 
 
It takes time for each article to be distributed, approved, posted, 
read and redistributed. 
 
5) Low traffic to the site you are submitting to. 
 
Unfortunately, not every article directory site gets a million hits a 
day. Their traffic will have a direct impact on your article's 
exposure.  
 
Using manual submissions and researching which directories 
have the highest traffic can go along way here. 

 



 
Teaser Articles 
 
Teaser articles are written in such a way to generate interest in a 
product or service. They are not sales ads. 
 
In the case of informational products, teaser articles are written to 
address a subject that may be of concern to the target audience. 
 
It may reveal a portion of the information within the product without 
giving it all away. This, in turn, will whet the interest of the readers 
who will be more inclined to buy the product. 
 
Think of them as the article marketing version of advertisements or 
movie trailers to a blockbuster movie. 
 
Movie producers show you just enough about the upcoming movie to 
get you interested. Believe me, they work. 
 
Used correctly, they can make a business launch successful and 
profitable much more quickly. 
 
But when using this form of article marketing, it is important not to 
give away too much. Remember, you are trying to keep their interest 
in your product or service. 
 
Remember to plan out this type of marketing to last a few weeks prior 
to the actual launch. This way you can get better results. 
 
 
 
 
 
 
 
 
 
 



Conclusion 
 
Article marketing is not easy. It is also time consuming. 
 
You may want to hire someone to do it if you don't feel up to the 
challenges associated with this type of marketing. 
 
It is clear that the benefits can be staggering. 
 
Good articles can make all the difference between a successful 
business and one that will fail in short order.  
 
So where do you go from here? 
 
That is up to you. You may want to go thru this again and then think 
about it. This may seem complex, but in reality, it can be a lot of fun. 
 
You can start by writing about a subject you are familiar with and 
researching it further before you write about it.  
 
If you think about it in terms of being a chore, you might not get as 
good a result as you want. 
 
Making it fun and exciting, can change the tone of your articles and 
gain better response. 
 
I hope you have found this information to be of great benefit. 
I want to wish you the best in your Article Marketing Endeavours. 
 
Pat Smith 
 
About The Author: 
Pat Smith is the author of "Article Marketing Success"  
And the owner of: 

• E-ProfitSubmissions.com 
• MyCirclePal.com 
• MyPcBoxx.com 

http://www.e-profitsubmissions.com/
http://www.mycirclepal.com/
http://www.mypcboxx.com/
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	Introduction 
	 
	Article marketing is one of the most effective methods of promotion on the Internet today. The irony is that few use this remarkable resource. 
	 
	There are those who simply do know about it. Still others who have tried it and have gotten so poor a result that they have stopped. 
	 
	This e-book was written to help you understand the basics of this awesome marketing venue and how to make use of it in your marketing efforts. 
	 
	It explains many of the how to questions as well many do's and don'ts. It has guidelines that, if followed, can greatly improve your chances of marketing success. 
	 
	There is no guarantee of success. No one can guarantee success in anything. That is a fact of life. The material here can improve your chances, but as with anything, it will require work and persistence on your part to have any real chance at success. 
	 
	While this material will seem long and intimidating, it is actually very simplistic when you take the time to read it through and think about it. 
	 
	It can also be a lot of fun. There are many people online who do this because they enjoy doing it. It is highly suggested that you read this book and think about the material presented, and read it again.  
	 
	With all of that said, let's begin. 
	 
	 
	 
	 
	 
	 
	 
	What is Article Marketing? 
	 
	Article marketing is simply the writing of informational pieces as marketing tools. It can also be described as viral and niche marketing. 
	 
	The viral portion comes from the distribution and redistribution of your article to article directories, forums and newsgroups. Once posted, they are read and distributed to still other sites by the readers themselves.  
	 
	The niche portion can be best described as writing articles to a specific group of readers who may share the same interests in your subject. These readers can often times be your best source of customers. 
	 
	While article marketing is geared towards gaining new visitors and possibly customers to your site, it is NOT the  sending out of blatant sales copy.   
	 
	One of the really awesome things about this form of advertising is that it can be both online and offline. 
	 
	That's right! Imagine generating traffic from offline sources! Folks, it is real and marketers do it all the time!  
	 
	 
	Why use Article Marketing? 
	 
	This type of marketing is viral and therefore can spread very rapidly across the Internet. Article directories, forums, newsgroups, etc. are fast becoming the venues from which marketers are reaching out to find customers. 
	 
	This is one of the most low cost, and yet highly effective means, of Internet Marketing available. It works and has been considered an alternative to Search Engine submissions.  
	 
	Used correctly and wisely this one method of marketing can spread your website links to a potential audience of millions. That's not an inflated number folks! It is very possible! 
	 
	Niche marketing, or writing to a specific, targeted audience, can bring in an even more interested group that will more likely to buy from you.  
	 
	One of the truly awesome things about this type of marketing is that you can change formats. 
	 
	You can add pictures, video, and sound files. Doing this can add to your article's appeal and increase your number of readers. 
	 
	 
	 
	Benefits of Article Marketing 
	 
	Article Marketing is, without a doubt, the best way to promote your website. It offers many benefits not found in any other form of marketing touted online.  
	 
	First, it’s viral. What that means is simply this: After you submit an article to a directory, it has the chance of being picked up by other outlets for publication. 
	 
	This could be via blogs, ezines, other directories, and the readers themselves who could send it to their friends. 
	 
	The really incredible thing is that it is not a one shot deal. It happens over and over again. The chances of you getting traffic and customers would only climb in a geometric way. 
	 
	The more articles you produce and are accepted, the greater your potential can be. 
	 
	 
	 
	 
	Secondly, related to the first benefit, is that each time your article is distributed or redistributed it carries your website link with it. 
	 
	This can be a major benefit to your site's search engine rankings. The people that take your articles must promise to leave the information intact, that includes the resource portion which contains your website link and author info. 
	 
	Third, articles that are rich in keywords are likely to show up in any searches done on the search engines. Ironically, they may even show up more often than the site they are linked to. 
	 
	Fourth, it is simply the best way to get the word out about your site.  
	 
	 
	Where to start 
	 
	Probably the most important question you have to ask is where to start. If creative writing is one of your talents, then you should consider writing the articles yourself. 
	 
	Developing you own writing style is one way to personalize your articles. Believe it or not, your readers will appreciate it more. 
	 
	If you don't like to write or are not talented in this area you may take an alternate means and have the articles written by a ghost writer. 
	 
	You can get a number of well written articles at relatively inexpensive rates. 
	 
	There are many who take the second option and hire someone else to do it for them simply because they do not have the time to do it themselves or simply wish to focus their energies on promotion or development of new ideas.  
	 
	 
	 
	 
	Doing It Yourself 
	 
	The first step is deciding what you wish to write about. It may be a mainline topic for a specific subject, a little known issue related to a subject, or a teaser article. 
	 
	Approaching these types of articles is done a little differently. 
	 
	 
	 Research  
	The first step in any of these is to research your subject matter. The only rule of thumb I can provide here is simply this: the more research you do the better. 
	 
	When writing these articles, you should be able to present your material in an authoritive manner. An added side benefit here is that extensive research can provide more material for still more articles.  
	 
	You want to research the information in order to present yourself as an expert on the subject. 
	 
	You can use the Internet, magazines, the library, newspapers (depending on your subject), ezines, forums and more. 
	 
	I think you can see the limitless possibilities for research. But, be thorough. Believe me, it will only add to your credibility. 
	 
	 
	 Outline 
	The second step is to organize your information into a clear, concise flow of information. You would do this using an outline. 
	 
	Why would you use an outline? 
	 
	Consider the outline of your article as the frame on which you will build. Like a house. You can't very well just start nailing boards together without a frame. You wouldn't have a house, just a mess.  
	 
	So build your outline. Keep the outline simple. Remember most articles will only be up to 500 words tops. 
	 
	If you are planning a larger article, you may want to consider breaking it up into two or more, smaller articles.   
	 
	Start with a statement that clearly states what the article will be about. Then, organize your information to support it. ALWAYS remember to keep your information simple and to the point.  
	 
	Whenever possible, try to include usable information and resources. 
	 
	If you have had some experience in the particular subject you are writing about, try to include that as well. 
	 
	Your information should be usable to your readers. 
	 
	 
	 Writing Your Article 
	Once you have organized your material, you can start writing. The main point to remember when writing your article is that it is NOT a sales page. 
	 
	Your perspective audience will recognize a blatant sales page and simply stop reading it and dump it. 
	 
	In most cases, the blatant sales article will not even be published on the website. 
	 
	When writing, use the "coffee table" approach. Talk to them. Don't sell to them. Just talk. Organize your information to flow, meaning that your information should be easy to read and follow. 
	 
	Your article should also be interesting and written to keep their interest. 
	 
	Articles that are too choppy will often lose the reader's interest because they have trouble following the flow of the conversation. 
	 
	Remember to include information that can be used by the reader. If possible, try to include resources that the reader can also use. Free resources are the best, so try to use them when ever possible. 
	 
	Remember to provide the links. It's an extra step you take to help your readers along. Again, they do appreciate it. 
	 
	When concluding an article, try to avoid the "sudden stop syndrome".  
	 
	By this, I mean try to avoid talking about your subject and then simply stopping, leaving the reader to wonder if they missed something.  
	 
	Your conclusion should be a recap of the article without it being a repeat of the article. A general summary and nothing more. 
	 
	Doing this, will keep your readers at ease. After all, you didn't try to sell them anything. But, you did keep their interest. 
	 
	That was the most important part of this. 
	 
	When writing your article or articles, remember to stop and take a break often. Give your mind a chance to rest.  
	 
	You will be pleasantly surprised to find that ideas will come to you when you are at rest much easier than trying to force them. 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	Hiring Ghost Writers 
	 
	This can be a real time saver for the savvy Internet Marketer who wishes to promote their product or service without spending the time to actually write the articles themselves. 
	 
	There are a few pitfalls here that can be avoided. 
	 
	First sign up at a freelancer website like Scriptlance. The website is free to join and only require a valid e-mail address. 
	If you are like a lot of people and don't wish to have your e-mail inbox cluttered with e-mails you may wish to sign up using another e-mail than your primary. 
	 
	There are a number of places to go to get another e-mail address for that purpose. Yahoo.com, Hotmail.com, and MyPCBoxx.com, 
	Are just a few places you can get a new e-mail.  
	  
	Once you have your accounts set up, you may post your project. 
	 
	Here are a few guidelines to follow when posting your project: 
	 
	 1) Be specific on how many articles you want. 
	 
	 2) Be specific on the subject. 
	 
	3) Be specific on the length of each article. (300 - 600 words is      the standard) 
	 
	 4) State a budget (but be prepared to show some flexibility) 
	 
	5) Using what you learned in writing your articles, let your perspective writers know that you expect real work. That the articles need to follow the guidelines mentioned in that chapter. 
	 
	  
	6) Ask for samples of their work. 
	One rule of thumb to follow here is this: If they won't supply you with samples to review, they may not be the writer you are looking for.  
	  
	7) Don't accept the first person who bids on your project.  
	Wait a few days to give everyone a chance to see your project. 
	 
	Many writers will not bid on a project when they see it the first time. They may read it and come back to it later after they have shopped around some. 
	 
	8) State that all work must be original. 
	Here is one pitfall you may run into, some writers may suddenly turn lazy and simply copy and paste any prior work they have done on your subject. 
	 
	There's not really any way you can verify it, but if it ever comes back to you that it was a duplicate article, then you can rule out any further business with that writer and warn your fellow marketers about him/her. 
	 
	9) When posting your project listing, you must clearly state that you will not accept plagiarised material. 
	 
	Plagiarism can ruin your reputation as an Internet Marketer in ways that will last for a long time. In extreme cases, it can lead to litigation. So save yourself from this and don't allow it. 
	 
	10) Include that you want related keywords to appear in you article. It is not a bad idea to get a list from the writer so you can check. 
	 
	They should appear at least twice in the article to get maximum benefits from them. 
	 
	 
	 
	Plagiarism 
	 
	What is Plagiarism? 
	 
	Basically, it is the copying and pasting of someone else's work and claiming it as your own. It is not research, it is stealing. It is a lazy way to write articles. 
	 
	Remember I mentioned possible litigation? If the material is copyrighted, you can set yourself up for an expensive lawsuit. 
	 
	Folks, do yourself a favour and simply don't do it. 
	You are better off in the long run and will avoid potential headaches. 
	 
	To avoid confusion here, hiring and using a ghost writer's work is not plagiarism. Remember, that's what you hired them for. 
	 
	 
	Before You Hire That Writer 
	 
	Before deciding on which writer to use, a good idea is to check out their feedback score and comment section. 
	 
	It's easy enough to do as each bidder will have links to his or her profile. In some cases, other project submitters will warn you of unreliable or unscrupulous writers. 
	 
	Always take their warnings into account before making your selection. 
	 
	As mentioned before. Take the time to read the feedback left by other project submitters on potential writers. They can help you determine who is right for the job. 
	 
	Do they get the job done on time? Is it quality work? Have past customers been happy with the work? 
	 
	These are just a few questions you have to ask yourself when looking at the profiles. 
	 
	If you will recall, I mentioned you need to be flexible a little when posting your budget. One idea that seems to work for me is to under post your project budget. 
	 
	By that, I mean, posting a value less than what you can afford. This can and will help your flexibility. 
	 
	If you hire an experienced writer, be prepared to pay more. 
	 
	Experienced writers will cost more, but they will be worth the added expense. 
	 
	 
	Should You Hire A Newbie Writer? 
	  
	If you want to take a more inexpensive route, you can hire lesser experienced writers. This can be a good idea or bad one. 
	 
	When considering this option, here are a few ideas: 
	 
	1) Get samples of their work. As I mentioned before, if they won't supply samples, it is probably better not to hire them. 
	 
	2) Make sure they understand what you want in the article and how long it must be. 
	 
	3) If the project they are bidding on is too high in stake, you may want to ask the newbie writer if they would be interested in working on another project that you may have. 
	 
	This way you can get the feel of whether or not the writer is best for this job. Don't be insulting about it. Be straightforward. 
	 
	The newbie writer should see this as a chance to gain some experience in writing. Many will appreciate it. 
	 
	  
	4) In the end, it will be your choice. My suggestions here are designed to give the newbie a chance. If you like their style, they get the job done on time, and it is quality work you may wish to work with him or her more often. 
	 
	They, in return, will get some needed experience and will have a better understanding of what the market requires.  
	 
	5) If you do hire them, always stay in contact with them. 
	 
	Keep you lines of communication open! This way,  
	If there is any question to be answered, you can do so.  
	 
	  
	The Third Option 
	 
	There is still a third option to be considered here. That is the option of hiring a professional service to do your article writing for you. 
	 
	In many ways, this is probably the best way to do this. They are usually professional writers who have a clear understanding of the market and what it requires.  
	 
	The guidelines I stated in the chapter Hiring Ghost Writers can still be used when stating what you want and need, but not all of it needs to be said. 
	 
	The services many companies offer are complete in that they will write it and do your submissions for you. 
	 
	Depending on which service you use, it can get pricey.  
	 
	 
	 
	 
	 
	 
	Important rule! 
	  
	Before paying for your new articles, read them! 
	 
	I can't stress this enough. Check out their work! Read it thoroughly. Don't just skim it over! 
	  
	Here are a few pointers to consider when reading them: 
	 
	 Does it make sense? 
	 
	 Is it clearly stated what the article is about? 
	 
	 Is it easy to read and follow? 
	 
	 Is it just a collection of words and phrases that mean nothing at all? 
	 
	Remember, that if it is too hard to read or doesn't make sense to you, it probably won't make sense to your potential audience either. 
	 
	It is important to remember that when evaluating the work you receive. 
	 
	One experience I had drove home this point. I had hired a job done for 20 articles relating to different methods of gaining traffic. 
	 
	The first dozen or so were great! Very easy to read and follow. 
	 
	Then I ran across a few that were nothing but a collection of words and phrases. And still more that were readable, but repeated a lot of the same material as the first dozen articles. 
	 
	I had the writer to rewrite the ones that needed to be rewritten. 
	 
	I wasn't insulting about it, but I didn't pay him till the job was done right either. 
	 
	Parts of an Article 
	 
	When formatting your article, it is important to understand the basic format itself, in other words the parts of an article. 
	 
	There are six basic parts: 
	 
	1) The headline. This is what will attract your readers to your article. Therefore it should be as catchy as possible.  
	  
	 Something like "3 Effective Ways To Build Your Traffic Fast." 
	 
	2) The introduction comes next. Here it should be stated specifically what the subject is. 
	 
	Don't be vague here. If you are relating a problem, then tell exactly what the problem was. 
	 
	 3) The body. This is the "meat and potatoes" of your article. 
	It will contain all of the information in your article. 
	 
	It should be two or three sentences per paragraph and a maximum of five lines. This is where you will hold the reader's interest. 
	 
	Remember to include any experiences you may have had. This personalizes it. 
	 
	The way this ebook is formatted is a great way to see how an article should be formatted and represented. 
	 
	4) The conclusion. This part of the article will summarize the information he or she has just read and call the reader to act on it.   
	 
	5) Resources. This can be a separate section or it can be included as part of the article body. 
	 
	Using free resources is the best approach and will serve the writer better by keeping the readers at ease. 
	 
	6) The "About The Author" box. Your money is here. 
	 
	This includes some information about you the author and you website, including the link to your website. 
	 
	It should read similar to a classified ad and call the reader to action.  
	 
	7) The article should be no longer than 600 words or so. Remember, these articles are meant for light reading and entertainment. 
	 
	If the article is longer you may wish to break it up into two or more smaller ones. 
	  
	 
	What Makes A Good Article? 
	 
	A good article can mean the difference between having a large customer base or none at all. 
	 
	It can make all the difference in the world. If it is well thought out and organized, it can generate interest in your product or service and generate a large income. 
	 
	If not well thought out and organized, it can mean little or no interest. 
	 
	 But what makes a good article? 
	 
	 How do you get and keep the reader's interest? 
	 
	Let's examine this all important issue carefully.  
	Below are some guidelines to follow. It may seem intimidating at first, but take the time to think it through carefully.  
	 
	1) It needs an attention getting headline. 
	 
	 Using numbers in an article is one approach. 
	 Using catch words like "secrets" and "tips" is another. 
	 Playing on one's emotions is still another. 
	 
	Let's say you were looking up information on auto restoration. 
	You wanted to know how to restore a 1957 Chevy Coupe. 
	 
	You find two articles on the subject. 
	 
	One says simply: "Restoring a 1957 Chevy Coupe". 
	 
	But the second article says: 
	"Restoring a 1957 Chevy Coupe: Expert Tips" 
	 
	Or even better: 
	"3 Expert Tips On Restoring A 1957 Chevy Coupe". 
	 
	Which one would draw your attention first? 
	 
	Obviously, the latter one would. It wouldn't really matter how well the first article was written. 
	 
	The headline would not draw as many readers simply due to its plain sounding headline. 
	 
	2) The first paragraph should clearly state what the article is about. 
	 
	If not, the reader may wander through the rest of the article and not really know what it was about. 
	 
	An important point here is to be specific, not vague. 
	Remember, you are trying to hold the reader's interest. 
	 
	 
	 
	3) Remember that this is NOT a sales page. 
	 
	So put your reader at ease and don't try to sell anything in your article. Readers can spot blatant sales pages and will most often stop reading them and not visit your site. 
	 
	Blatant attempts to sell in your article can even get your site, and you, blacklisted from further submissions. 
	 
	4) Probably the most illusive quality to have in any article is the flow and ease of reading. 
	 
	I combine these two qualities to show their inter-relationship. 
	 
	Your paragraphs should be written in such a way that the transition from one paragraph to the next, one idea to the next is smooth and easily followed.  
	 
	Remember much earlier I said use a coffee table approach? 
	Convey your ideas in such a way as they are easily understood. 
	 
	Don't lecture. If the wording is too choppy and hard to follow, chances are you will lose your reader's interest before they finish it. 
	 
	5) A good article needs to give the reader something of real value. 
	 
	Something that the writers can use: Try to look at it from the reader's point of view.  
	 
	If they are reading your article, will they take anything of real value from it? 
	 
	Be objective here.  
	 
	If you can't decide, get an outside opinion.  
	 
	6) Provide resources that the reader can use. In many cases, it will be references to other websites. 
	 
	Free resources are the best. When doing this, it is a good idea to provide a website link. 
	 
	It is an added step, but it is a good one. Try to avoid using affiliate links. 
	 
	7) The article is easy to understand. 
	 
	Don't fill it with too much technical jargon and don't talk down to your readers in your article. 
	 
	If your readers get insulted by the tone of your article, odds are they may not finish it. 
	 
	8) Keep it interesting and informative. 
	 
	Don't try to bore them with facts. Try to show them how they can use your information in a practical way. 
	  
	9) If you have any to provide, include a personal experience.  
	 
	Remember the 1957 Chevy Coupe article? 
	 
	The writer may include a caution and say “Learn from my mistake.  
	 
	When painting the body ensure that the area around your car is clear of tools and other items.  
	 
	I started painting my car and tripped over a floor jack handle that was in my way.  
	 
	When I fell I spray painted the front grill and myself. I spent the next day trying to clean it off the grill." 
	 
	You are still putting the reader at ease by not selling anything and giving him a little info about your experiences. In this case, you're telling him about your unfortunate accident. 
	 
	10) Always important is to keep it simple. 
	This is the key to making it easy to read. 
	 
	11) Whenever possible, include keywords related to your subject. 
	 
	Remember, in the benefits I mentioned, that many times the article pages are viewed more than the site they are representing? 
	 
	Well, here is the reason.  
	 
	They are visited more often when readers are researching for information they have the keywords imbedded in the article.  
	 
	Sometimes the sites being represented get dropped from the search engines. The article pages fill in the gap. 
	 
	The backdoor-links are recorded by the search engines. 
	It can aid in the ranking for the article page. 
	 
	This, in turn, can fill in the gap that is lost when the search engine loses your listing. Simply because each article has your link in them. Pretty cool huh? 
	  
	12) Keep your paragraphs short. 
	 
	Only use two or three sentences per paragraph. Using longer paragraphs than that will often get people to think that it will be heavy reading. Try to avoid this.  
	 
	13) Don't be afraid to tell your trade secrets! 
	This will only make your articles more in demand! 
	 
	14) Give examples whenever possible. 
	 
	If you had a problem, tell how you fixed it. If you had an inspiration and it paid off, share that too! 
	 
	 
	 
	Adding Your Resource Box 
	 
	Also known as the "About The Author Box". 
	 
	THIS is where the money and the traffic are. 
	 
	THIS is where you tell them a little about yourself and point them in the direction of where your website is. 
	 
	When writing your "About The Author" information it should contain a strong call to action. 
	 
	Something like "Join our FREE membership....." "Sign Up For Our Free Ezine....." 
	 
	It should read like a classified ad. 
	 
	 As an example: 
	 
	"John Doe is an experienced author and owner of the website A to Z Auto restoration. Join our free newsletter today! http://www.atozauto.com" 
	 
	There are a few guidelines to remember. 
	 
	Keep the total character count to around 500 characters or less.  
	 
	 Don't use html coding.  
	 Use your own domain.  
	 Don't list more than two links.  
	 
	There are some sites that will not publish your article if you have more than one link. 
	 
	Keep in mind that these guidelines are only intended to help you get the most out of your marketing efforts. 
	 
	When promoting links, use your own. 
	 
	Not an affiliate link. 
	 
	Affiliate programs come and go, so why waste time and effort promoting them in your articles? 
	 
	If you wish, you can add a link to the affiliate program from your own site. 
	 
	An added benefit to your own domain is this: there is a certain aura of legitimacy and respect that comes from having your own domain name and site. 
	 
	This aura I am talking about is simply not found in an affiliate website. 
	 
	There is a certain satisfaction that comes from having and promoting YOUR domain as opposed to promoting an affiliate program that may not be there in a few months or so.  
	 
	 
	Submitting Your Articles 
	 
	So now you are ready to submit your articles.  
	 
	The question comes: 
	 How? 
	 Where? 
	 How often? 
	 
	There are two lines of thought regarding submitting your articles. Here we will explore both. 
	 
	 
	Manual Submissions 
	 
	Manual submissions give you the ability to submit your articles to only those sites you choose. It requires that you research which sites to go to and will give you a relatively good idea which ones are the best. 
	 
	You can use marketing forums, article sites, discussion groups, etc. to get a list of the best ones to submit to.  
	 
	But you will need to keep your list stored somewhere safe and readily available. 
	 
	Using manual submissions gives you the most control over who you submit to and when.  
	 
	It also gives you a better way to track the effectiveness of your articles by tracking your traffic and the reader's response to it. 
	 
	Software 
	 
	I included this in the manual submissions as it falls into this category.  
	 
	There are a number of software programs out there that will allow you to submit as often as you wish.  
	 
	Some of them provide a good database of sites to list to. They also allow you to add to and remove from the database as needed.  
	 
	Here are a few examples: 
	 
	 1) Article Submitter 
	 2) Article Pro Software 
	 3) Artemis Lite 
	 
	 
	 
	Article Submission Services 
	 
	Article submission services blast your articles to their database of article directories, newsgroups etc. The main advantage here is that you get a broader area of coverage. 
	 
	You will know that they are actually submitting to their databases as you will get responses from them informing you that they have received your article. 
	 
	They are in charge of keeping up their databases, so that will be one chore you don't have to tend to. 
	 
	Among the services out there, here is one example:   
	  
	1) Article Marketer 
	  
	Another advantage to using submission services is that they will notify you of any potential problems before submission. 
	 
	These problems can range from curly quotes to a recommendation to change your title. 
	 
	It can also notify you if your paragraphs are too long.  
	 
	These notices can be of tremendous help in your marketing efforts. 
	It can make all the difference in your success or lack thereof. 
	 
	 
	How Often Should I Submit? 
	 
	The most prevailing idea is to submit once or twice a week. 
	 
	This is a very good approach and makes it easier for you to track each article to determine their click-thru ratios.  
	 
	It is always better to start submitting a smaller number of articles. When starting out, "buy" yourself a little time and have several articles that are ready to be submitted. 
	 
	This way, you can take more time to evaluate your articles and their respective performance. 
	 
	It also gives you time to write more article without being pressured. 
	 
	If an article is not performing well, you may wish to edit it and resubmit it. OR, it can help you get better results from the other articles by editing them.  
	 
	Remember, that this marketing style takes some time to get the process of distribution and redistribution started. 
	 
	Don't expect overnight results. 
	 
	On the flip side: If you are doing a special promotion or launching a website or business, you may wish to launch a series of teaser articles to generate more interest. 
	 
	This may require a larger budget if you are using the service of a writer. In these situations you may want to bump the number of submitted articles up to three a week.  
	 
	When submitting three or more. Space them out over a period of several days. Don't submit them all at one time. 
	 
	  
	 
	 
	 
	 
	 
	 
	 
	 
	Writing To A Niche Market 
	 
	Niche marketing is a form of marketing that is designed to target one specific group of people. 
	 
	For example, if you were selling cat care products, you may wish to target an audience of people who love cats. Therefore, to reach this audience, you would write your articles specifically about cats.  
	 
	Your articles could be on care and feeding. 
	It could be on the importance of taking them to the vet. 
	 
	Still another line could be on the importance of making sure to keep their shots updated. Some articles need not be so serious. 
	 
	You may include articles about the behaviours of cats. As mentioned before, try to personalize the articles as much as possible. 
	 
	The point is, that you would need to reach your target audience by talking to them about their particular interest. 
	 
	As mentioned above, you won't need to stay on one topic, you can branch out and talk about different topics. BUT, each topic is related to your specific subject. 
	 
	In this way, you keep their interest AND keep the information you provide fresh and juicy. 
	 
	 
	Burning Questions 
	Search Engines and Dropped Listings 
	 
	Sadly, websites that change a great deal often get dropped from the search engines.  
	 
	The reasons are not obvious and you would need to look up each search engine's individual help pages to get a better understanding of this. 
	Even if this happens, you will have the articles that you have submitted to fill in for you. 
	 
	Your articles act similar to front pages and, if they have keywords in them, they will direct interested visitors through the links they have in their "About The Author" boxes. It works! And it works great! 
	 
	Duplicate Content 
	 
	Let me start by saying that there is no penalty from the search engines for duplicate content. 
	 
	The term "penalty" is actually a loaded term. If there were actual penalties, how would all of these article directories get listed in the search engines? 
	 
	Folks to prove my point, look at some of the high page rank sites online today. They have reprint content and have content that can be reprinted on other sites. 
	 
	Specifically, look at the newswire websites.  
	 
	A lot of their information came from other sites. They are not penalized by the search engines for it. 
	 
	Take my word for it, the search engines don't work that way. The factors that determine page ranking for duplicated material are based less on the content and more on a number of other factors. 
	While there may not be a search engine penalty, there is a penalty of sorts that can damage an Article Marketer's efforts. 
	 
	It comes in two forms: 
	 
	The first is that individual directory webmasters won't publish a duplicated article. 
	 
	They may warn you after the first time. Continued submissions of duplicated articles can get you black listed on individual sites. 
	This can hurt how much coverage your article has and hurt traffic to your site. 
	 
	The second way that submitting duplicated articles can hurt your efforts is by limiting your traffic from the readers themselves. 
	 
	If it has the same title, they probably won't want to read it again. Even if they do start to read it, they may soon realize that they have read it before and stop before they complete it. 
	 
	Either way, it can mean lost customers and revenue. 
	 
	So when you are writing your articles, it is best to try to keep original content. 
	 
	 Why Am I Doing This? 
	 Are you doing it for the linking? 
	 Are you doing it for the traffic? 
	 Or both? 
	 
	The answer is both. 
	 
	Remember that this form of marketing has a viral effect?  
	 
	In some ways, this is far more effective than any other form of marketing out there. This is beneficial to you in a number of ways. 
	The quality of traffic generated from this type of marketing is second to none. 
	 
	- The linking can help you in the search engine rankings via backdoor-linking. 
	 
	- If your site is dropped from the search engines, the article pages act like front pages. 
	 
	- In each case, the traffic generated is more focused and will be filled with people who are more inclined to buy your goods and services. 
	  
	 
	Click Thru Rates 
	 
	Click thru rates measure the number of times your link has been clicked on thru the article. It is a measure of how many people view the article and how many click thru to your website. 
	 
	If you are not seeing many click thrus from your articles there could be any one of a number of reasons. 
	 
	 1) Demand. There simply may not be a high demand for the articles you have presented. 
	 
	2) Lack of keywords. This can have a detrimental effect on your keyword searches from the search engines. 
	 
	3) Lack of an attention getting headline. I can't stress this enough. 
	 
	If your headline is not an attention getter, you won't have the good results you are expecting. 
	 
	4) Too early from the time of submission. If you are awaiting immediate results from this, forget it. 
	 
	It takes time for each article to be distributed, approved, posted, read and redistributed. 
	 
	5) Low traffic to the site you are submitting to. 
	 
	Unfortunately, not every article directory site gets a million hits a day. Their traffic will have a direct impact on your article's exposure.  
	 
	Using manual submissions and researching which directories have the highest traffic can go along way here. 
	 
	 
	Teaser Articles 
	 
	Teaser articles are written in such a way to generate interest in a product or service. They are not sales ads. 
	 
	In the case of informational products, teaser articles are written to address a subject that may be of concern to the target audience. 
	 
	It may reveal a portion of the information within the product without giving it all away. This, in turn, will whet the interest of the readers who will be more inclined to buy the product. 
	 
	Think of them as the article marketing version of advertisements or movie trailers to a blockbuster movie. 
	 
	Movie producers show you just enough about the upcoming movie to get you interested. Believe me, they work. 
	 
	Used correctly, they can make a business launch successful and profitable much more quickly. 
	 
	But when using this form of article marketing, it is important not to give away too much. Remember, you are trying to keep their interest in your product or service. 
	 
	Remember to plan out this type of marketing to last a few weeks prior to the actual launch. This way you can get better results. 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	 
	Conclusion 
	 
	Article marketing is not easy. It is also time consuming. 
	 
	You may want to hire someone to do it if you don't feel up to the challenges associated with this type of marketing. 
	 
	It is clear that the benefits can be staggering. 
	 
	Good articles can make all the difference between a successful business and one that will fail in short order.  
	 
	So where do you go from here? 
	 
	That is up to you. You may want to go thru this again and then think about it. This may seem complex, but in reality, it can be a lot of fun. 
	 
	You can start by writing about a subject you are familiar with and researching it further before you write about it.  
	 
	If you think about it in terms of being a chore, you might not get as good a result as you want. 
	 
	Making it fun and exciting, can change the tone of your articles and gain better response. 
	 
	I hope you have found this information to be of great benefit. 
	I want to wish you the best in your Article Marketing Endeavours. 
	 
	Pat Smith 
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